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Comcast Spectacor and Populous Unveil
Industry-Defining G4 Studios and Offices in Burbank, CA

Groundbreaking Esports and Entertainment Network Repurposes 1960s Era Building
to Create Next-Generation Broadcast Facility Advancing Fan Experience

Burbank, CA - October 19, 2021 — Comcast Spectacor has partnered with global architecture
firm Populous to create a radical new home for its G4 digital and television network office and
studio broadcast space. The new G4 headquarters is a revolutionary reimagination and
redevelopment of a historic studio building that once housed the TMZ and Inside Edition
studios.

Boasting an aesthetic that blends a 24/7 broadcast studio, multiverse-ready collaborative
workplace, and professional gaming environment for an industry-defining new building type. The
67,000-square-foot G4 studios in Burbank, CA, built by Shawmut Design and Construction, are
designed to take a starring role as the network premiers on November 16, 2021.

“The new G4 headquarters will provide our creators with state-of-the-art equipment and
empower them to create content that unites fandoms across comedy, gaming and pop culture,”



said Russell Arons, President, G4. “The building will serve as a resource and inspiration for our
incredible team of creative and highly-skilled personalities to propel G4 into the future."

G4’s new studio facility design was created by Populous and its team of design and branding
professionals to embrace the G4 brand and its commitment to the culture of its employees and
its content consumers. The details, such as the original wood ceiling and colorful, graphic and
bold artwork that includes hidden visual messages come together to represent the brand, while
the sum of the parts creates a studio experience unlike any other.

A grandstand that can serve as a backdrop for shoots and a bridge that connects the two levels
of the mezzanine for a panoramic view of the space set G4 studios apart as an interactive
headquarters with locations for content-capturing at every turn. Visual markers throughout the
entire space act as a nod to the G4 brand and create a rich, immersive and adaptable universe
for visitors, employees and on-air personalities.

“Our experience designing the places where people love to gather translated seamlessly to this
project which will serve as a lead character across G4’s programming schedule,” said Brian
Mirakian, senior principal at Populous. “We had the privilege of working as part of a team that
understands the value of design as a driving force in communicating and growing a brand that is
embracing and re-shaping the way we consume content. The workplace is in a historic period of
evolution and G4 studios will bring its employees unrivaled day-to-day experiences while setting
a new standard for design in the broadcast and esports sectors.”

The G4 headquarters -- which combines office, broadcast and training/gaming spaces -- is a
modern-day example of reinventing existing infrastructure for its highest and best use. The first-
of-its-kind facility consists of 40,000 square feet of workplace environments, 15,000 square feet
of broadcast production facilities and 5,000 square feet of esports training and gaming spaces.
The studio has a distinct identity and will play a leading role in the evolution of the G4 brand.

“The G4 culture is all about gaming, pop and fandom culture and the team at Populous
translated its forward-thinking design concepts to reimagine these studios as a stand-out facility
at the intersection of real estate, broadcast media and gaming,” said Joe Marsh,

Strategic Advisor, G4. “The environment helps us bring the G4 universe to life and invite it into
people’s own homes in a new way.”

Highlights of the process and the project include:

¢ Designed entirely during the pandemic, this ambitious facility is a testament to the
remarkable virtual collaboration between client stakeholders, project designers, and
construction managers all while working remotely.

e The space combines the amenities of a futuristic office space with the high-tech nature
of today’s content distribution and consumption.



e Custom art designs interweave the G4 brand throughout the facility for fans, visitors, and
staff. Some of the notable pieces of art created for the project will be available as NFT’s
for fans to collect.

Every aspect of the G4 studios experience has been designed to set the stage for the next
generation of content consumption. From sophisticated daily broadcasts to flexible workplaces,
to professional esports training and events, G4 Studios accommodates myriad needs. A 100-
seat grandstand provides space for collaborative gathering and event space while the lobby
experience includes a lifesize G4 metaglyph and immersive VR gaming pod.

The raw, industrial aesthetic mixes seamlessly with a high-tech ambiance creating a total design
package intended to reinvent studio design. Two floating conference rooms — replete with sleek
styling, neon accents and contemporary color schemes in step with the G4 brand-- anchor the
space and are visible from multiple vantage points throughout the space. The studios also boast
three strategically-placed personal work/game-play pods to add privacy for employees and
visitors.

About Populous

Populous is a global design firm that designs the places where people love to be together, like
the Olympics, World Cups and Super Bowls. Over the last 40 years, the firm has designed more
than 3,000 projects worth $40 billion across emerging and established markets. Populous’
comprehensive services include architecture, interior design, event planning and overlay,
branded environments, wayfinding and graphics, planning and urban design, landscape
architecture, aviation and transport design, hotels and hospitality, and sustainable design
consulting. Populous has offices on four continents with regional centers in Kansas City, London
and Brisbane. For more information visit www.populous.com.

About G4

G4 is the content studio and network that unites creators and fandoms to celebrate comedy,
gaming and popular culture. Authentic to its legendary roots, G4 returns later this year with
classic shows and brand-new original content driven by a passion to entertain, unite and inspire
gaming’s enthusiastic and diverse communities. Based in Los Angeles and available
everywhere gamers congregate, G4 is committed to bringing the industry together through
content, commerce, and experiences that set a new standard for gaming innovation, inclusion,
and accessibility. Reinvented by Spectacor Gaming, owner and operator of a growing portfolio
of gaming and esports assets — including Overwatch League’s Philadelphia Fusion and T1
Entertainment & Sports — G4 is also connected to and inspired by the technology and creativity
of Comcast NBCUniversal. Please visit us at http://www.g4tv.com and find us on Twitter,
TikTok, YouTube, Reddit, Twitch, Discord, and Instagram.

About Comcast Spectator

Comcast Spectacor is part of Comcast Corporation, a global media and technology company
that connects people to the moments that matter and operates Comcast Cable, NBCUniversal,
and Sky. Headquartered in Philadelphia, Comcast Spectacor owns and operates the Wells




Fargo Center arena and complex, as well as a portfolio of professional sports teams that
includes the National Hockey League’s Philadelphia Flyers, the Overwatch League’s
Philadelphia Fusion, the National Lacrosse League’s Philadelphia Wings and the Maine
Mariners of the ECHL. Visit us at ComcastSpectacor.com for more information.
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